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— Why are we here?

» Google platforms can be an amazing marketing tool if it's
planned and executed well
* |t's tough to stay up to date with digital marketing
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— Today’s Session

The digital landscape

Digital Trends

The Google landscape

Search Engine Optimisation (SEO)

Setting up Google Search Ads Campaigns
Measuring success and optimisation
Agency tips and tools
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Matt Cowdell
Managing Director

* Bachelor of Commerce (Marketing & Interactive
Marketing)

e 15+ years digital experience

e Agency, media and client side

e Currently working with mid — large brands on all
things digital

* LinkedIn Profile:
—  https://www.linkedin.com/in/matt-cowdell

Google

Partner

O\ Meta

Business Partner
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https://www.linkedin.com/in/matt-cowdell
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Hannah Nicholson
Digital Marketing Specialist Go gle

* Bachelor of Commerce Pa rtner

* 10 years experience working with various brands
within the Tourism & Entertainment industries.

*  Currently working with various service-based and . .
eComm businesses on expanding their digital

activity.
e LinkedIn Profile: 00 Meta
https://www.linkedin.com/in/hannah-nicholson- Business Partner

735988a5
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The digital landscape &




_ We continue to multiscreen

tablet

4.7 million ipad
1.2 million android

mobile deskiop connected tv

8.8 miillion pc 8.6 million
3.7 million mac

18.1
million

average 6.6 video capable screens per household

Source: IAB March 2022
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A quarter of Australians have a smart speaker at

— home (ages 14+)

% with a smart speaker at home

14+

14-17

18-24

25-34

35-44

45-54

55-64

65+
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5.4 million
Australians
own a smart
speaker.
Ownership has
increased 32%
over the last

Frequency of use
is also
increasing, 63%
of those with a
smart speaker at
home use it

Source: IAB March 2022
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TOP WEBSITES: SIMILARWEB RANKING

SIMILARWEB'S RANKING OF THE MOST VISITED WEBSITES, BASED ON WEBSITE TRAFFIC BETWEEN DECEMBER 2021 AND NOVEMBER 2022

WEBSITE

TOTAL

VISITS

[MOMTHLY AVE.)

UNIQUE
VISITORS

[MOMTHLY AVE.)

AVERAGE
TIME
PER VISIT

AVERAGE
PAGES
PER VISIT

WEBSITE

TOTAL
VISITS

[MOMNTHLY AVE.)

UNIQUE
VISITORS

(MOMNTHLY AVE.)

AVERAGE

TIME

PER VISIT

AUSTRALIA

AVERAGE
PAGES
PER VISIT

01 GOOGLE.COM

02 YOUTUBE.COM

03 FACEBOOK.COM

04 REDDIT.COM

05 GOOGLE.COM.AU

06 WIKIPEDIA.ORG

07 ABC.NET.AU

08 TWITTER.COM

09 NEWS.COM.AU

10 INSTAGRAM.COM

M

SOURCE: SIMILARWEB. RANKING AND

1.49 B

596 M

336 M

974 M

94.1 M

88.5M

84.6 M

84.2 M

81.2M

785 M

349 M

227 M

22.5M

8.18 M

.04 M

15.5M

11.7M

11.5M

Q.49 M

11.4M

10M 485

20M 475

8M 49§

8M 598

6M 28S

8M 573

3M 39S

7M 23S

6M 375

6M 508

8.4

12.9

8.3

7.4

9.0

9.7

3.2

12.0

4.0

11

12

13

14

15

16

V4

18

19

LIVE.COM

NETFLIX.COM

PORNHUB.COM

EBAY.COM.AU

OFFICE.COM

REALESTATE.COM.AU

YAHOO.COM

XVIDEOS.COM

BOM.GOV.AU

AMAZON.COM. AU

749 M

744 M

59.4M

552 M

S3.6M

53.0M

S0.5M

477 M

47.0 M

425M

6.40 M

579 M

6.96 M

10.5M

3.98 M

1.1 M

720 M

5.66 M

6.76 M

11.2M

4M 585

TOM 18S

6M 518

10M 083

7M 508

6M 383

SM 028

5M 048

15M 258

T1M 445

29

4.2

7.6

9.1

7.2

6.8

6.7

4.6

57

9.5




Al is becoming mainstream- ChatGPT

— What does this mean for Google?

Arthur St |

Examples

“Explain quantum computing in
simple terms™ —+

“Got any creative ideas for a 10
year old’s birthday?" —

“"How do | make an HTTP request
in Javascript?” —

ChatGPT

L

Capabilities

Remembers what user said
earlier in the conversation

Allows user to provide follow-up
corrections

Trained to decline inappropriate
requests

s

Limitations

May occasionally generate
incorrect information

May occasionally produce
harmful instructions or biased
content

Limited knowledge of world and
events after 2021

arthurst.com.au >
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Google Landscape



— Google

Google My Business

| | | | " " | Google
SEO (Search Engine Optimisation) | s N ey
S =

SEM (Google Ads)

Search, Display, Video, Shopping & App

Arthur St | arthurst.com.au »



SEM

Search
Display
Video
Shopping
APP
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Google

google ads

Q Al [&) Images [] Videos  [E News

About 2,030,000,000 results (0.57 seconds)

This search may be relevant to recent activity:

google ads marketing

Ad - https://ads.google.com/start ¥ 1800 626 050

Google - Ads
£ 255969 [ 1,345 &, 20

®o o X L Q

Powered by (1) SURFER

¢ Shopping i More Tools

Your Search activity = Feedback

Google Ads - An easy & effective tool. Start advertising with Google. Here's $100 Google

Ads Credit. Free Expert Support. Promote Your Website. Set Your Own Budget. Target Specific
Locations. Show Ads Locally. Types: Search Ads, Banner Ads, Video Ads.

Discover New Keywords

L0 ONA & NA
Create A Google Ads Account & Get
Started With Google Keyword Planner

How Google Ads Works

2o ONA & NA
Be Seen Across The Web
Locally And Globally.

https://ads.google.com » intl » en_au

Learn About Display Ads
Reach Cross-Device Customers With
Text, Banner, Gmail Or App Ads.

Learn About Video Ads

Breadcast Your Business Story &
Increase Your Brand Awareness.

Get More Customers With Easy Online Advertising | Google Ads

£ 255,969 [0 985 ®, 20 [Title changed

Grow your business with Google Ads ... Get in front of customers when they're searching for

businesses like yours on Google Search and Maps. Only pay for results, ...

Contact - How Google Ads Works - Cost - How it works

You've visited this page many times. Last visit: 5/10/21

arthurst.com.au >



~ Google First Strategies

Informational keywords — searchers looking for an answer to a specific question or
general information.

Google Search captures consumer intent:

Navigational keywords — searchers intending to find a specific site or page.
Commercial keywords — searchers looking to investigate brands or services.

Transactional keywords — searchers intending to complete an action or purchase.

Arthur St | arthurst.com.au »
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— SEM - Search

Arthur St |

Google

study tafe geelong E|o e 4 Q

Powered by (1) SURFER

O Al B lmages @ Maps [B News ¢ Shopping § More Tools

About 241,000 results (0.57 seconds)

Ad - hitps./fwww.monarch.edu.au/tafe-courses ~
TAFE Courses—Monarch Institute - AU's #1 Online Institute
P2 20078 D981 &0

Accounting & Booking, Business Managment, Marketing, Logistics, Project Management, HR.
Absolute Flexibility — Your Way, Your Terms — Learn From Qualified & Experienced Leaders.
Rated 4.7 by Students. Part Payment Options. Industry Leading Trainers.

Enrol Now Contact Us
20 11,094 & 0 [Title changed | Our Friendly Support Team Are Ready
Get Started Now & Get Ahead To Help—Call Or Email Us Today.

Save Time & Money—3Study Online

Monarch Courses About Monarch
£ 0 [11,102 & 0 [Title changed | Award Winning Student Support,
Choose From A Range Of Nationally Trainers that are industry experts.

Recognised Diplomas & Certificates

https:/iwww.thegordon.edu.au » courses 3
Gordon TAFE courses available full and part-time
P2 47111 I NIA & NA

Courses * All courses - Accredited courses - Apprenticeships & traineeships - International
courses - Short courses - Study areas - VET delivered to secondary students ...
All courses - Short courses - International courses - Accredited courses

https:/iwww.thegordon edu.au £
Full-time and part-time Gordon TAFE courses

F o I e e

aruuurs.com.au =



Example of your image ad Example of your native ad at 480=120
at 160=600 o

From Aviator Shades to @
Retro sunglasses. Check
out our new collection

— SEM - Display

[Ad |
Sunglasses Example of your image ad at 300=250 Example of your text ad at 300=250
Y )]
Deals Up to
50% Off Sunglasses Deals Up
to 50% Off
Alphafad
remmnrer Discover the latest collection of Men's
i sunglasses. Summer Sale Up to 50% Off
Discover the latest Sunglasses Deals Up to 50% Off
. ; Digcover the latest colection of
collection of Men's iwarae Men's sungasses. Summer Sale ° m
sunglasses. Up to 50% Off
Summer Sale Up to
Example of your image ad at 728=90
50% Off - _ ©
Discover the latest

BLFEALAL

Sunglasses Deals collection of Men's
Up to 50% Off sunglasses. Summer

Sale Lp 1o 50% Off

Arthur St | arthurst.com.au »



— SEM - Shopping

Go gle buy wetsuit O - ®20-®147-X & @ Q

Powered by [l SURFER

Q Al ¢ Shopping @ Maps [ Images [ Videos i More Tools

About 18,400,000 results (0.62 seconds)

sponsored - Shop buy wetsuit

4/3 Thermal Mens 3/2 High O'Neill Mountain Nikki Van Dijk
Chest Zip. .. Performanc. .. Reactor 1 F__. Warehouse. . Springsuit -
$280.00 $269.97 $149.99 $76.99 3453 $219.00
needessenti._. Project Blank AU Oneill.com Mountain W.__. wallien.com.au
(929) (95) (23)
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~ YouTube Ads

@ YouTube Advertising

Why YouTube

How it works News and inspiration Resources v FAQs

Grow your business with
YouTube ads

Reach potential customers where they're watching.
Get started now — and start getting results.

LEARN HOW IT WORKS

%L 1800 049 754

START NOW

Arthur St |
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~ Google Search Ads

Benefits:

e Relevance
e (Control
e Results

Arthur St |

Google

Q, Search Google or type a URL

)

20



Search Engine

Optimisation (SEO




SEO Basics

Search engine optimisation
(SEQO) is the process of
growing a wepsite's organic
search traffic.




o Main Steps for SEO

1.Keyword research. Find what people search for.

2.Content creation. Craft content for searchers.

3.0n-page SEO. Make your content as clear as possible.

4. Link building. Build trust and authority from other websites.
5.Technical SEO. Help search engines find, crawl, and index

your content efficiently.

Arthur St |



— SEO

Arthur St |

npives Mozlow's Hierarchy of SEO Needs

competitiveness

Snippet/
schema markup

to stand out in SERPs

Title, URL, & description

to draw high CTR
in the rankings

Share-worthy content
that earns links, citations, and amplification

/ Great user experience
including a fast load speed, ease of use,
/ and compelling Ul on any device

Keyword optimized

Essential to attract searchers & engines
to rankings

I Compelling content
that answers the searcher's query

Improves
competitiveness

Essential
to rankings

Crawl accessibility

arthurst.com.au >



Setting up Google
Search Ads



— SEM - Google Keyword Planner

Discover new keywords

START WITH KEYWORDS START WITH A WEBSITE

Enter products or services closely related to your business Try not to be too specific or general. For example, ‘mea

. ) . . delivery” is better than "meals” for a food delivery
Q, [Try "meal delivery" or "leather boots

business
¥a English (default) @ Australia Learn more
Enter a domain to use as a filter
& hitps: Using your site will filter out services, producis or

brands that you don't offer

Arthur St |
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Ubersuggest

Ubersuggest
by depgital

Add Project

Dashboard

Rank Tracking

SEQ Opportunities
My Workspace NEW

Chrome Extension
Site Audit
Keyword Research

Keyword Cverview

Keyword Ideas

EN v

Keyword Visualization NEW

Keywords by Traffic
Similar Websites

Content Ideas

Keyword Lists NEW!

Traffic Estimation

Backlinks

Labs "

Keyword Ideas © : accountant geelong

SUGGESTIONS [49) RELATED [188] QUESTIONS [5)

Volume SEO Difficulty CPC Keyword Filters ™
EXPORT TO CSV ~ ‘ ‘ COPY TO CLIPBOARD
KEYWORDS

YOUR KEYWORDS
accountant geelong
KEYWORD IDEAS
geelong accountants
geelong accountant
how to become an accountant in australia
geelong accounting jobs
accountant jobs geelong
business accountant geelong
geelong accounting firms

bookkeeper geelong

Arthur St |

PREPOSITIONS [3)

| Search Results «

| Search Results «

| Search Results

| Search Results

| Search Results

| Search Results ~

| Search Results ~

| Search Results

| Search Results

COMPARISONS (1]

VOLUME

CPC

1,300

1,600

1,300

210

170

170

10

10

70

https://neilpatel.com/ubersuggest/

$5.32

55.94

$6.32

$3.59

50.78

50.78

5859

$3.91

$10.47

PAID DIFFICULTY

33

20

20

63

CONSULTING

ALL

SEO DIFFICULTY

29

29

28

46

61

57

26

24

40

arthurst.com.au >
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~ Keywords

Let's make a list of all of the keywords that are important to your business.

* Your brand or business name

* Your products or services categories

* Think about adding the location or best to the keyword - best
accountant geelong

Arthur St | arthurst.com.au »



~ The auction

Expected click
through rate

(CTR)

Arthur St |

Landing Page
Experience

Ad relevance

arthurst.com.au >

29



Ads

Ad - hitps://ads.google.com/start * 1800 626 050

Google - Ads

& 255969 [J1,345 § 20
Google Ads - An easy & effective tool. Start advertising with Google. Here's $100 Google...
Deal: Up to A$100 off in ad credit*

Discover New Keywords How Much Does It Cost?
L0 ONA § NA Set Your Own Advertising Budget.
Create A Google Ads Account & Get Pay Only When Your Ad Is Clicked.

Started With Google Keyword Planner

How Google Ads Works Learn About Display Ads
P o CONA § NA Reach Cross-Device Customers With
Be Seen Across The Web Text, Banner, Gmail Or App Ads.

Locally And Globally.

Arthur St |

URL and Path

Headline : 30 characters
Description: 90 characters
Ad extensions

arthurst.com.au >
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~ Best practice

« 3-5ads perad group
* Optimise ad rotation for clicks or conversions
» Atleast three extensions for each campaign or ad group

Arthur St | arthurst.com.au »



Responsive Search Ads

Google will mix and match
headlines and descriptions to
generate results.

Arthur St |
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Ad Extensions

Arthur St |

Location Extensions
Call extensions

App extensions

Price extensions
Promotion Extensions
Message Extensions
Sitelinks

Callout Extensions
Structured Snippets

arthurst.com.au >



Optimisation and

Measuring Success



Return on Ad Spend - ROAS

®9 Total Campaign Revenue

"ﬂ% Total Campaign Cost

ROAS =

Arthur St | arthurst.com.au »
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Get back up to speed on Google Analytics

property.

o All accounts > Arthur St
Y Set u p ‘ A4 ol‘, Analytics All Web Site Data ~ Q, Try searching “Top countries by users” ‘ "9

A Home

' Google Analytics Home %lemHTs
 Configure web events = =
Users Sessions Bounce Rate Session Duration Active Users right now
REPORTS
, 155 182 ©6.48% 2m 38s
i @ SERImE 122.0% 1221% 12.1% 147.7% O

» & Audience

Page views per minute

» 2+ Acquisition &
» B Behaviour
Checkout Skillshop for = )
p Top Active Pages Active Users
20 No data available
0
1 12 13 14 15 16 17
May
%, Attribution ™™
Last 7 days ~ AUDIENCE OVERVIEW > REAL-TIME REPORT >

Q Discover

& Admin How do you acquire users?

Arthur St | arthurst.com.au » 36



Useful Stuff
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Examples

"Explain quantum computing in
simple terms® —

“Got any creative ideas for a 10
year old’s birthday?" —

“How do | make an HTTP request

o

in Javascript?” —

ChatGPT

4

Capabilities

Remembers what user said
earlier in the conversation

Allows user to provide follow-up
corrections

Trained to decline inappropriate
requests

ontent Writing - Chat GPT

S

Limitations

May occasionally generate
incorrect information

May occasionally produce
harmful instructions or biased
content

Limited knowledge of world and
events after 2021

arthurst.com.au >
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~ Think with Google

Q ~” o Think with Google

Insights. Ideas. Inspiration.

Take your marketing further with Google. Think with Google.

FEATURE OF THE MONTH

The Messy Middle: How behavioural
science can help you avoid a pricing race
to the bottom

The latest installation in the Messy Middle research untangles another
layer in understanding consumer shopping journeys. Learn how people

decide where to buy things from, and how marketers can use
behavioural science to be compelling to consumers - without relying
on discounting.

o I3

Tranr’linn DRirmht NeAwas

r Cookies help us deliver our services. By using our services, you agree to our use of cookies. Learn More

Arthur St |
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Google Skillshop

Google

Sk|||5h0p Explore a Get Certified v

)
et
T

Arthur St |

Master the Google tools you
use at work with online
training

Develop skills you can apply right away, with e-learning courses

designed by Google product experts. Learn at your own pace and get
Google product certified.

Get started

GROW YOUR SKILLS

arthurst.com.au >
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- Thank You

Matt Cowdell

0448 831922
matt@arthurst.com.au

grow@arthurst.com.au

West 6 Federal Mills Park,

33 Mackey St, North Geelong
Vic, 3215, Australia

Arthur St |

Supported by:

ORIA

State
Government
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