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— Today:

» Update on Digital/ Social Media use.
Basic Digital Marketing Models

Campaign Prep

Planning

Campaign Execution
Campaigh Measurement
Wrap up and agency tips/ tools
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Matt Cowdell
Managing Director

* Bachelor of Commerce (Marketing & Interactive
Marketing)

e 15+ years digital experience

e Agency, media and client side

e Currently working with mid — large brands on all
things digital

* LinkedIn Profile:
—  https://www.linkedin.com/in/matt-cowdell

Google

Partner

O\ Meta

Business Partner

arthurst.com.au >


https://www.linkedin.com/in/matt-cowdell

Arthur St |

Hannah Nicholson
Digital Marketing Specialist Go gle

* Bachelor of Commerce Pa rtner

* 10 years experience working with various brands
within the Tourism & Entertainment industries.

*  Currently working with various service-based and . .
eComm businesses on expanding their digital

activity.
e LinkedIn Profile: 00 Meta
https://www.linkedin.com/in/hannah-nicholson- Business Partner

735988a5

arthurst.com.au >


https://www.linkedin.com/in/hannah-nicholson-735988a5/
https://www.linkedin.com/in/hannah-nicholson-735988a5/

— Brands that trust us

€ Bendigo Bank

P RMIT

UNIVERSITY

needessentials

Work €20

Arthur St |

¥

EMU Australia

CLYDE PARK FRANK&DOLLYS
BA\NNOV("KBURI\ picc:;;soul
BUR!SMSQEATEGR
EELONG s 16 -+ -
BELLARINE . T

WEALTH ADVISORS

GOrdon Vx

(sEDA

CDGMHBA

!‘ ‘V! : ORIA
State
Government

Hardie gmt

MEDIA

arthurst.com.au >



Trends for 2023




MOST USED SOCIAL MEDIA PLATFORMS =< .
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TOP WEBSITES: SIMILARWEB RANKING

SIMILARWEB'S RANKING OF THE MOST VISITED WEBSITES, BASED ON WEBSITE TRAFFIC BETWEEN DECEMBER 2021 AND NOVEMBER 2022

WEBSITE

TOTAL

VISITS

[MOMTHLY AVE.)

UNIQUE
VISITORS

[MOMTHLY AVE.)

AVERAGE
TIME
PER VISIT

AVERAGE
PAGES
PER VISIT

WEBSITE

TOTAL
VISITS

[MOMNTHLY AVE.)

UNIQUE
VISITORS

(MOMNTHLY AVE.)

AVERAGE

TIME

PER VISIT

AUSTRALIA

AVERAGE
PAGES
PER VISIT

01 GOOGLE.COM

02 YOUTUBE.COM

03 FACEBOOK.COM

04 REDDIT.COM

05 GOOGLE.COM.AU

06 WIKIPEDIA.ORG

07 ABC.NET.AU

08 TWITTER.COM

09 NEWS.COM.AU

10 INSTAGRAM.COM

M

SOURCE: SIMILARWEB. RANKING AND

1.49 B

596 M

336 M

974 M

94.1 M

88.5M

84.6 M

84.2 M

81.2M

785 M

349 M

227 M

22.5M

8.18 M

.04 M

15.5M

11.7M

11.5M

Q.49 M

11.4M

10M 485

20M 475

8M 49§

8M 598

6M 28S

8M 573

3M 39S

7M 23S

6M 375

6M 508

8.4

12.9

8.3

7.4

9.0

9.7

3.2

12.0

4.0

11

12

13

14

15

16

V4

18

19

LIVE.COM

NETFLIX.COM

PORNHUB.COM

EBAY.COM.AU

OFFICE.COM

REALESTATE.COM.AU

YAHOO.COM

XVIDEOS.COM

BOM.GOV.AU

AMAZON.COM. AU

749 M

744 M

59.4M

552 M

S3.6M

53.0M

S0.5M

477 M

47.0 M

425M

6.40 M

579 M

6.96 M

10.5M

3.98 M

1.1 M

720 M

5.66 M

6.76 M

11.2M

4M 585

TOM 18S

6M 518

10M 083

7M 508

6M 383

SM 028

5M 048

15M 258

T1M 445

29

4.2

7.6

9.1

7.2

6.8

6.7

4.6

57

9.5




YOUTUBE

FACEBOOK

TIKTOK

TIME SPENT USING SOCIAL MEDIA APPS

AVERAGE TIME PER MONTH THAT USERS SPEND USING EACH PLATFORM'S ANDROID APP

INSTAGRAM

YW
AN

WHATSAPP

17H O6M

PER USER, PER MONTH

YEAR-OMN-YEAR CHANGE
[UNCHANGED]

17H 48M

PER USER, PER MONTH

YEAR-ON-YEAR CHANGE
+1.1% (+12 MINS)

29H 36M

PER USER, PER MONTH

YEAR-ON-YEAR CHANGE
+26.5% (+*6H 12M)

8H 36M

PER USER, PER MONTH

YEAR-ON-YEAR CHANGE
+3.6% (+18 MINS)

5H 36M

PER USER, PER MONTH

YEAR-OMN-YEAR CHANGE
-3.4% (-12 MINS)
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Facebook family of apps leads in membership across

all social platforms

m Members Visitors/Users
0.8 67.7 69
61.9 61.6
56
54.9 52.3 50.6
46.9 45.2
395 39.7 378
31.4 325
276

215

Facebook YouTube WhatsApp  Facebook  Instagram WeChat Twitter TikTok + Linkedin Snapchat

Messenger

*GWI Definitions:
Members — People who say they have an account on the platform in question.
Visitors/Users — People who say that, within the last month, they have visited or used a social network’s website or app via any device
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Business Manager/
Business Suite




Business Manager - back end setup (legacy)
Business Suite - front end management - creating
POosts, replying to messages etc.

The tools are merging anad it'’s currently a bit of a mess.




— Business manager best practice

o Setup business manager with ad accounts for each
business unit (if you have more than one).

« Complete all business information fields and get verified -
go to Business Settings

e Assign relevant admins

« Enable two factor authentication for all admin

« Setup access to pages, pixels, accounts and create a line
of business.

Arthur St | arthurst.com.au



Ad Account

Facebook
Page

Facebook Pixel

Instagram
Account

Arthur St |

Catalogue
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— How to setup Business Manager/ Suite

1. If you haven't already set it up, go to
business.facebook.com and select create an

account.
2. Once setup you

page or pages,
ad accounts for

Arthur St |

can connect it with your facebook

nstagram accou
running faceboo

Nts and look to setup

K ads



— Let’s take a look at some ads:

o Metd Ad Library  Ad Library Report  Ad Library API =
Ad Library

The Ad Library provides advertising transparency by u -
offering a comprehensive, searchable collection of all ads
currently running from across Meta technologies n
<
- F i
aCepoo iDrary.
n

Search ads

Set your location and choose an ad category to start your search. View search tips.

Australia - Ad category = Q

Search for your

competitors or industry
leaders.

il Report <[> API

Frequently asked questions

What is the Meta Ad Library and how do | search it? ~

Arthur St | arthurst.com.au »



— Let’s think about privacy

Does your website have a privacy policy?
If so, when was the last time you updated it?

Vic Gov - free template
https://business.vic.gov.au/tools-and-templates/privacy-policy-

template

Arthur St | arthurst.com.au »


https://business.vic.gov.au/tools-and-templates/privacy-policy-template
https://business.vic.gov.au/tools-and-templates/privacy-policy-template

Elalallg

Campaignh Planning

Resources to help you define your campaign strategy,
get the latest insights, and use creative assets to

capture attention and prompt action.




organic
VS boost
VS ads

Appears on
facebook page

Location Targeting

Age & Gender
Targeting

Interest Targeting
Language Targeting
Ad Scheduling

Call to Action
Button

Optimised Bidding

Multiple Images

Organic Post

(]

X X X X X X X X

Boosted Post

K &

(<]

X X X X X

Facebook Ads

X

91 CS 1 G R YT CS I Y I EY
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Facebook

Reach over 2 billion
people in familiar
ways on Facebook.
Communicate creatively
through videos, 360
storytelling, catalogs
and more.

Arthur St |

— The meta family

o

Instagram

Instagram is a place to
share moments and
inspire visually. Reach
people vertically through
Instastories or vertical
long-form styles on IGTV.

Audience Network

Reach people beyond
Facebook. Campaigns
on Facebook and
Instagram can be
spread across high-
quality publishers’
apps and sites.

S

WhatsApp

Fast, simple and
secure messaging and
free calls. Marketers
can automate, sort
and quickly respond
to messages.

Messenger

Communicate on mobile or
desktop. Send personalized
messages to your customers;
or show them your visual ads
to create real conversations
or desired actions.

arthurst.com.au » 20



Ad examples

ese00 T 9:41PM 9:41PM ] eo0ce 9:41PM —

-
@ ('nbmg’lﬂm V Lifestyle —)3 Q Search D/

Messages Active Groups Calls

originalcoastclothing

Original Coast Clathing Sponsored "% Brendan Aronoff 11:00 AM
Sponsored - @ N )
: ‘ That works for me

Sponsored

A Scientist Explains The Healthiest Way o Original Coast Clothing

How Meditation and to East Sushi < Summer favorites are in. Find

Rewire Your Brain u e Qiftes-areln. kind your
next go-to dress today.

Summer favorites are in. Find your next go-to dress
today!

Original Coast Clothing
Sponsored

News Feed 3 7 4 £ ’ Come check out some
NG .COM Shop Now ] v 2 light, comfy dresses...

Instant Articles ; F d
#ns and 23 others 2 Comments Shop Now [ > More Conversations

;:) Share Summer favorites are in. Find

) Q Y your next go-to dress today! \ E‘_’an Litvak 10:00 AM
¥/ Dinner tonight?

In-stream Videos () comment

Right Column h ® 1,259 likes

2:04PM - Q arininalansctnalathina Qummar faunritae ara in Cind

N B & = O o ' —— ™ e

Suggested Videos Explore Native/Banner/Interstitial ! Stories

Stories Feed In-stream Video Inbox

Marketplace Stories Rewarded Video Sponsored Messages



Choose your ad objective

What's your marketing objective? Heip: Choosing an Objective

Awareness Consideration
Brand awareness Traffic
Reach Engagement

App installs
Video views

Lead generation

Messages

Arthur St |

Conversion

Conversions

Catalog sales

Store visits

arthurst.com.au >
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— What data does facebook have on you?

Arthur St |




000
ase

Saved audiences Custom audiences

Facebook's data Your data and
Interactions with you

Arthur St |

Lookalike
Combines both



— Campaign structures

Goals/ Objectives Campaign

Ad schedules, budget,
placements, bidding and Ad Set 1
targeting.

Ad Set 2

Ad creative (the actual ads) Ad 1

Arthur St | arthurst.com.au » 25




— Let’s start our campaign build by creating some
audiences.

00Meta =  Alltools
ts tool
Home Shortcuts nic reach, learn about your current and potential audience and see how your content is performing acress Facebook and Instagram
&*r  Arthur St Digital - ° n
Ads Manager Business

@ Ads Manager

2 Audiences

a IE’ ' Recently updated w Last7 days w Alerts
[Fh Ads reporting
Events Account Ads reporting $0.00 0 0 s Your ad for MicrotechDPS was
@ Ad account settings Manager Quality Spend feach mpressic rejected. View your ad for more info. .
Events Manager
Manage business 522853 4 -8 43,064 + 8.05% > ¥ See All Alerts

Rea npression
Account Quality

Apps I8 Create Report

Billing

New! Cross-account reporting in ads reporting

Brand safety Recently used You can now create reports in ads reporting that include
multiple ad accounts within your business. Create cross-

Go to Page account reporls to see new insights such as unique
reach acress all of your ad accounts

Collaboration Centre

Events Manager See Report Not Now
Go to Page

[+]
&
&
@
£ Business settings
&
ry
H: |

Marketing solutions

lid Media Library # See All in Business Settings

) Meta Business Suite

. m o~ — A Partner Centre

Arthur St | arthurst.com.au »
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Execution &




~ Optimisation

Improving the performance of our campaigns over time

Making sure our budget is placed where we can have
the greatest impact.

Arthur St | arthurst.com.au »



— What can we optimise?

« Campaign objectives
» Budget

» Targeting

» Creative

» Landing Pages




— Qurinsights

* These days, meta does a good job of optimising
automatically.

* \We do need to configure events and the pixel.

* Track real events (business outcomes)

» Understand the learning phase.




Use The Events Setup Tool

Add events using event setup tool

You can use the Event Setup Tool to add standard events and parameters without the need to

code. This is the easiest option to install pixel events. Learn More

How it works

Use Event Setup Tool to open your website.

Using the Event Setup Tool, select where on your
website you'd like to add events.

With a simple click, your event is added to your website
without needing to use code.

Prefer a manual option? Install events using code.

Arthur St |
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Facebook Pixel & Events Manager

3 ® P O

90 @

Data sources

Q Search by name or ID

=H

Arthur St |

Arthur St Digital's Pixel
ID 226292261132083

©: Arthur St Digital (116873931829.. =

B Arthur St Digital's Pixel & 6 Last28days w [soI0000
Overview Test events Diagnostics History Settings
‘ 00 See events deeper in your marketing funnel e A
®

T Set up the Conversions API to see customer actions deeper in your marketing funnel, like online orders completed offline or orders
made on a partner business's website.

This can help you more accurately measure how well your ad campaigns align with and feed into your business goals.

= Pixel
All Activity 226292261132083
126 @ 2 Websites
arthurst.com.au
+1 more
4~ 1 Active Integration
1 Manage Integrations
Apr 20 Apr 23 Apr 26 Apr 30 May 3 May 6 May 9 May 12 May 15 May 18
Add Events w Q Search by event 0/50 All events v
Pixel/Conversions API Aggregated Event Measurement

arthurst.com.au >
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Ads with Impact



Seth Godin on Marketing:

"It's telling a story, painting a picture, solving
a problem, and most importantly identifying
an audience that is willing to go where you
want to take It."



What is your Brand Identity?

TEMPUR-PEDIC

SCEER

1. Logo 2. Type

Arthur St |

<\ R
ol

BEAUTY .

Get Free Shipping on
Your First Order!

3. Colours 4. Mhemonic

“ 1]
[

Hotels.com -

GET REWARDED

- =

SRS

35



— What is your story?

* What is your story?
« How can we tell it?

* |nclude colour and movement/ video?

Arthur St | arthurst.com.au »



Dynamic Creative:

Arthur St |

2%

arthurst.com.au »
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Introduce Colour & Movement:
reate Animations

Ad creative
Select the media, text and destination for your ad. You can
also customise your media and text for each placement.
Learn more

Media

See recommendati...

8 Add media = Create Video

Primary text

Get the hands-on experience you need to advance your digital
marketing skills! @

Headline

Description - Optional

Optimise text per person

Enabled
Call to action @

Book Now -

Destination

Arthur St |

A 4

Create video for 19 placements

Choose images @

Add up to 15 images to get started. You can customise them
later.

+ Upload B9 Account images -

untitled Square.jpg_1.. untitled
2048 x 1366 1080 x 1080 1080 = 1080

untitled Square.jpg Instagram.jpg
1080 x 1920 1080 = 1080 1080 x 1080

-
untitled untitled untitled
1024 x 684 1080 = 1920 1080 = 1080
in. [t | |

O Flexible templates Square templates O Vertical templates

L GEEENN

Contactless Delivery & Pickup
single image

Frame an Image
Single image

_

arthurst.com.au >
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Measuring Success



Get back up to speed on Google Analytics

property.
5 All accounts > Arthur St
d Set u p G / \ | N Analytics All Web Site Data ~ Q_ Try searching “Top countries by users” ‘ i o
' A Home .
P Google Analytics Home g“bmsnsms
onfigure web events - ...
Users Sessions Bounce Rate Session Duration Active Users right now
REPORTS
, 155 182 66.48% 2m 38s
O Realtime 122.0% 1221% 12.1% 147.7%

» & Audience
Page views per minute

» P Acquisition o0
» B Behaviour
]
« Checkout Skillshop for = == ‘
Top Active Pages Active Users
C O u rS e S ) e
0
11 12; 13 14 15 16 17
May
%2, Attribution *™
Last 7 days v AUDIENCE OVERVIEW > REAL-TIME REPORT

Q Discover

& Admin How do you acquire users?

Arthur St | arthurst.com.au » 40



Useful Stuff




= Cawa

Arthur St's Team
Teams « & 2
() Home

[ Templates

B3 Projects

Team

Arthur St's Team

Tools

Brand

E® content Planner

Discover apps

&3 Smartmockups

Starred

Arthur St personas

—+ Invite members

sl Launch the Canva app

Design spotlight ~

Business v Education « Plans and pricing ~ Learn

What will you design?

Q Search your content or Canva's

o £2 & -

Presentations Social media Print products Marketing

You might want to try...

o
N
x [ —
Tl Shoppng M g
- [

\

Instagram Story Logo

Video Facebook Post Instagram Post (Square) Facebook Cover

Learn and play

Collaboration basics How to edit photos

Design with colo
,lg ,w' ) r ) * #) DesignChallenge
Design basics Canva Teams Canva basics

Recent designs

A eee—_e—e—e—e——n SSYElS el

arthurst.com.au > 42
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Create a design a

Custom size Upload

W

i

PRESENT !
WITHEAS oo

&

Presentation (16:9) A4 Documer

Design School

LY



-« Meta Ads Mana'ger

2:41

Jasper's Market =

Campaigns
Load 7Dayn Y Filter

o e

‘ Conversions for flash sale

261 0.0 £2,290.41

" dawen

Paost. “Discover our new
") collectionsr

EFL] $0.02 s62.40

fopeE]

a Conversions Tor speing 2022

ann = #e ngo nn

f ¢ L @ @

Meta Ads Manager App

<> MANAGE

YOUR ADS

FROM

ANYWHERE

Compare
campaign results

041
< Campalgn table

Campaigna (6) Laat 7 days

Aedulin Cont por resull

# Cosrvarnicans for flash sale

261 g8

= Comiaicns hor sumener aale

702 §10.10

Comvensions lar chairs

97 §12.82

Coamaensions far plants

320 §15.33

= Cowersions loe tables

Make changes
at any time

i Conversiane far flash sale
* htive

# i

Dty Budget

$80.00

Sehedids nd dats

March 27 at 20:00

arthurst.com.au >



- Thank You

Matt Cowdell

0448 831922
matt@arthurst.com.au

grow@arthurst.com.au

West 6 Federal Mills Park,

33 Mackey St, North Geelong
Vic, 3215, Australia

Arthur St |
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